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L5 a3
30,639 29,219 29,465 100.8Y% 246
855 1,027 1,095 106.6% 68
905 1,281 1,192  93.1% 89
515 814 745  91.5% 69
12.8% 18.6% 13.9%|  74.7%
832.00 129.23 97.53|  75.5%
103.06
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1.9 &3
1 15

28,633 95.4% 28,872 100.8%
4,042 106.5% 4,185 103.5%
3,102 104.6% 3,194 103.0%
940 113.3% 991 105.5%

967 144.0% 933 96.5%

940 159.8% 928 97.7%

12



1osad
(
1 15

29,219 | 28,633 1.0 | 29,465 (28,872 1.0
4,511 4,042 1.1 | 4,668 | 4,185 1.1
1,027 940 1.1 | 1,095 991 1.1
1,281 967 1.3 | 1,192 933 1.3
814 540 1.5 745 528 1.4
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1 15

3,643 81.5% 3,848 105.6%
4,399 107.5% 4,169 94.8%
8,776 94.2% 8,749 99.7%
5,147 103.8% 9,825 113.2%
5,344 103.8% 5,181 96.9%
1,907 72.0% 1,691 88.7%
29,219 95.4% 29,465 100.8%




1 15
3,643 12.5% 3,848 13.1%
4,399 15.1% 4,169 14.2%
8,776 30.0% 8,749 29.7%
5,147 17.6% 5,825 19.8%
5,344 18.3% 5181 17.6%
1,907 6.5% 1,691 5. 7%
29,219 100.0% 29,465 100.0%
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14 15
3,545 81.6% 3,754 105.9%
4,220 108.2% 3,984 94.4%
8,468 94.0% 8,435 99.6%
5,147 103.8% 5,825 113.2%
5,344 103.8% 5,181 96.9%
1,907 72.0% 1,691 88.7%
28,633 95.4% 28,872 100.8%




14 15
3,545 3,754 209 105.9%
244 252 103.4%
1,717 1,635 81 95.3%
951 989 37 104.0%
940 1,017 76 108.2%
7,154 7,397 242 103.4%




14

15

571 o572 1 100.2%
302 329 27 109.0%

52 79 26 150.8%
926 981 55 106.0%
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14 15
812 1,330 517 163.7%
229 390 161 170.5%
202 123 -78 61.0%
6 104 97 1549.7%
38 118 79 305.6%
1,290 2,068 7’7 160.3%
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(

13 12 14 12 15 12
8,226,010 7,584,428 92.2% 7,300,000
595,251 433,791 72.9% 328,280
35.23% 36.86% 38.01%
198,650 149,482 75.2% 116,637
64,061 35,709 55.7% 0
262,712 185,192 70.5% 116,637

38.01




29,465 30,991 1,525 105.2%
4,668 4,679 10 100.2%
1,095 1,080 15 98.6%

185 116 68 63.0%
1,192 1,160 32 97.3%
745 715 29 96.0%
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28,872 30,440 1,568 105.4%
4,185 4,213 28 100.7%
3,194 3,218 24 100.8%

991 994 3 100.3%
933 994 60 106.5%
528 576 48 109.2%
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15 16

3,848 105.6% 4,035 104.9%
4,169 94.8% 4,206 100.9%
8,749 99.7% 8,912 101.9%
9,825 113.2% 6,241 107.1%
5,181 96.9% 0,178 111.5%
1,691 88.7% 1,817 107.4%
29,465 100.8% 30,991 105.2%
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